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Better for Real Estate :
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Better Vision :
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Report Application Level
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Report on a minimum of 10
Performance Indicators, :
including at least one from :
each of Social,

Economic, Environment.

”

Report Externally Assured

...................................................................................................................................................................................................
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e-mail:cc@pruksa.com

website:www.pruksa.com

B A

Report on all criteria
listed for Level C plus:
1.2

3.9,3.13
4.5-4.13,4.16-4.17

Same as requirement for
Level B

Management Approach
Disclosures for each
Indicator Categary

Management Approach
Disclosures for each
Indicator Categary

Report Externally Assured
Report Externally Assured

Report on each core G3 and :
Sector Supplment Indicator
with due regard to the
Materiality Principle by
either: a) reporting on the
Indicator or b)] explaining :
the reason for its omission.

Report on a minimum of 20
Performance Indicators,

at least one from each of:
Economic, Environmental,
Human rights, Labor,
Society, Product reponsi- :
bility
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Better Step in 2009 :
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Good Governance for Better Living:
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o Ul : httpy//www.pruksa.com
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Better Success
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Better Sharing :
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CSR in People
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Profile Disclosures

1. Strategy and Analysis

1.1

Statement from CEO about the relevance of sustainability to the

organization and its strategy

1.2 ‘Description of key impacts, risks, and opportunities’
2. Organizational Profile

2.1 Name of the organization

2.2 Primary brands, products, and/or services

2.3 Operational structure of the organization

24 Location of organization’s headquarters

2.9 Number of countries where the organization operates, and names of countries
with either major operations or that are specifically relevant
to the sustainability issues covered in the report

2.6 Nature of ownership and legal form

2.7 Markets served

2.8 Scale of the reporting organization

2.9 Significant changes during the reporting period regarding size, structure, or
ownership

2.10 Awards received in the reporting period

3. Report Parameters

REPORT PROFILE

3 Reporting period

3.2 Date of most recent previous report

3.3 Reporting cycle

34 Contact point for guestions regarding the report or its contents

REPORT SCOPE AND BOUNDARY

3.5 Process for defining report content

38 Boundary of the report

3.7 State any specific limitations on the scope or boundary of the report

38 Basis for reporting on joint ventures, subsidiaries, leased facilities, outsourced
operations, and other entities that can significantly affect comparability from
period to period and/or between organizations

39 Data measurement techniques and the bases of calculations, including
assumptions and technigues underlying estimations applied to the compilation
of the Indicators and other information in the report

3.10 Explanation of the effect of any re-statements of information provided in
earlier reports, and the reasons for such re-statement

3.11 Significant changes from previous reporting periods in the scope, boundary, or

measurement methods applied in the report

GRI CONTENT INDEX

3.12

Table identifying the location of the Standard Disclosures in the report
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Profile Disclosures

4.2

4.3

44

4.5

4.6

4.7

4.8

4.9

410

ASSURANCE

313 Policy and current practice with regard to seeking external assurance for the report
4. Governance, Commitments, and Engagement

GOVERNANCE

4.1 Governance structure of the organization, including committees under the highest

governance body responsible for specific tasks, such as setting strategy or
organizational oversight

Indicate whether the Chair of the highest governance body is also an executive
officer

For organizations that have a unitary board structure, state the number of
members of the highest governance body that are independent and/or non-
executive members

Mechanisms for shareholders and employees to provide recommendations or
direction to the highest governance body

Linkage between compensation for members of the highest governance body,
senior managers, and executives, and the organization’s performance

Processes in place for the highest governance body to ensure conflicts of
interest are avoided

Process for determining the qualifications and expertise of the members of the
highest governance body for guiding the organization’s strategy on economic,
environmental, and social topics

Internally developed statements of mission or values, codes of conduct, and
principles relevant to economic, environmental, and social performance and

the status of their implementation

Procedures of the highest governance body for overseeing the organization's

identification and management of economic, environmental, and social performance,

including relevant risks and opportunities, and adherence or compliance with
internationally agreed standards, codes of conduct, and principles
Processes for evaluating the highest governance body's own performance,

particularly with respect to economic, environmental, and social performance

COMMITMENTS TO EXTERNAL INITIATIVES

411

4.12

4.13

Explanation of whether and how the precautionary approach or principle is
addressed by the organization

Externally developed economic, environmental, and social charters, principles, or
other initiatives to which the organization subscribes or endorses
Memberships in associations (such as industry associations) and/or national/

international advocacy organizations in which the organization

STAKEHOLDER ENGAGEMENT

414
415
416

4.17

List of stakeholder groups engaged by the organization

Basis for identification and selection of stakeholders with whom to engage
Approaches to stakeholder engagement, including frequency of engagement by
type and by stakeholder group

Key topics and concerns that have been raised through stakeholder
engagement, and how the organization has responded to those key topics and

concerns, including through its reporting
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Performance Indicators

Economic

EC1

Direct economic value generated and distributed, including revenues, operating costs, employee

compensation, donations and other community investments, retained earnings, and payments

to capital providers and governments.

Environmental

EN7

Initiatives to reduce indirect energy consumption and reductions achieved.

Social : Labor Practices and Decent Work

LA1

LA2

LA7

LAB

LA11

LA12

Total workforce by employment type, employment contract, and region.

Total number and rate of employee turnover by age group, gender, and region.

Rates of injury, occupational diseases, lost days, and absenteeism, and number of workrelated
fatalities by region.

Education, training, counseling, prevention, and risk-control programs in place to assist
workforce members, their families, or community members regarding serious diseases.
Programs for skills management and lifelong learning that support the continued

employability of employees and assist them in managing career endings.

Percentage of employees receiving regular performance and career development reviews.

Social : Product Responsibility

PRS

PRE

Practices related to customer satisfaction, including results of surveys measuring customer
satisfaction.
Programs for adherence to laws, standards, and voluntary codes related to marketing

communications, including advertising, promotion, and sponsorship.
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Call 1739

WWW - pr‘Uksa - com Better Living > possible.

PRUKSA REAL ESTATE COMPANY LIMITED
27t floor SM Tower 979/83 Phaholyothin Rd., Samsen-nai, Phayathai, Bangkok 10400
Tel. 02 298 0101 Fax. 02 298 0102



